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Inspired by the idea that more accurate information on consumer
heterogeneity can be gained by observing many regional markets, we first considered a econometric
problem of how the information obtained from each market ought to be integrated to estimate
consumers® heterogeneity at the national level. With these preparations, we proceeded to propose a
strategic but realistic behavioral structural models of the agents participating in the non-durable
consumer goods market, also taking into account of such keywords as state-dependence of consumers®
choice behavior, limited rationality and forward-looking behavior of retailers and manufacturers
participating in the market.
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