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Analysis using Big Data of Factors that Contribute to Women®s Work Continuation
and Promotion
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The purpose of this research is to grasp details of what people think and

feel on a daily basis, under the awareness that policies on women®s labor do not necessarily reflect
the opinions of the general public. We analyzed using a large amount of data from three social
networks, Twitter, SNS which was originally developed by this research, Yahoo News. As a result, we
became able to automatically summarize people®s opinions/evaluations about female labor such as
maternity leave with the help of human interpretation, and to understand important users/opinions to
a certain extent by network analysis based on human connections. At the same time, conventional
qguestionnaire surveys and interview surveys revealed the impediment to continued employment and
promotion of managers.
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