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In this research, we examined the relationship between corporate IMC
activities and brand loyalty, and further examined whether brand trust mediates in the relationship
by using a questionnaire survey. As a result of the multiple regression analysis based on the data
of 350 people obtained by the survey, from among the three sub-dimensions of the IMC process
activity within the organization set in this research, the two aspects of interactivity and
relationship raised the two sub-dimensions of brand trust. It was confirmed that these two
sub-dimensions of the brand trust that were further enhanced contributed to an improvement in the
sub-dimensions of brand loyalty. On the other hand, strategic consistency efforts aiming for one
message, showed negative effects on the brand performance of brand benevolence, social loyalty and
economic loyalty. Based on these results, it was confirmed that the intermediary effect of brand
trust on the IMC process activity and brand loyalty.

(INC)



1)

(  IMC )

IMC
IMC
IMC
IMC
IMC
2 IMC
IMC
IMC
IMC
IMC
Vargo & Lusch(2004)
IMC
IMC
IMC
IMC

IMC

IMC

1)

IMC

IMC

12

®3) (

60 500
2016 6 25
10,000

30 40 50

350 (

IMC
2
)
2016
IMC
IMC
1
3
IMC
)
20
27
(
)
(500 )
« ) (20
60 )
182 168 )
SPSS



5
Baron & Kenny(1986)

Sobel

)

IMC

IMC

(Sobel, 1982)

IMC

IMC 6

IMC
IMC

IMC

IMC

IMC

2 IMC
5 4
44 )
IMC (ROI)
3 IMC
€
411 ) IMC
CEO CMO IMC
«C )
4 IMC
IMC @8 6
) IMC
(5.78 )
IMC
(6.56 )
IMC
(5.67 ) 5 IMC
5 4.44 )
IMC
IMC
30 IMC
IMC
IMC
(2)
IMC
IMC

(B .366. p<.001
B .267.p<.001)
(B .366.
n.s.)



IMC
la, 1b, 1c, 1d, 1f
le
IMC

IMC (

(B .205. p<.001
B .344.p<.001)

(B -.058. n.s.
B -.018. ns)
2a, 2b, 2c, 2d

2e, 2f

(B .358. p<.001
B .348.p<.001))

(B
.261. p<.001 B .486. p<.001)
3a, 3b, 3c, 3d
IMC
4
IMC
4a
4b
3
8

)

. M) -

(Y) (X)
- (M) -
(Y) (X)
- (M) -
(Y) (X)
- (M) -
(Y) (X) -
(M) -
(Y) (X) -
(M) -
(Y) (X) -
(M) -
(Y) (X) -
(M) -
(Y) 8
4i, 4j, 4k, 4l
8
8 Sobel
IMC
4a,

4b, 4c, 4d, 4e, 4f, 4g, 4h
IMC

IMC

IMC

IMC

IMC
(.299)
(.284)

(.247)



IMC

IMC

IMC

(.255)

(.266)
(274)

IMC

IMC

IMC

IMC

(one voice, one look)

IMC

IMC

(PLC)
IMC

IMC



IMC

IMC
IMC
IMC
IMC
IMC
(NTT

IMC

au

IMC

IMC

Sugitani(2015)

( )

IMC

76 2017

3
Yeonkwon Jung(2015).

(10 10 )

( )
(2016). An Implementation and

Discussion of IMC, Where do we stand?

(8 19 ) BEXCO
(2016). IMC
(a0 8 )
1
(2015)
Online 9 1-4
(2016)
Online
9 1-4

o
(KANG KYOUNGSO0O0)

30757985



