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Contents diversity analysis for consumer generated media contents
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i This research aimed to (1) quantitative evaluation of content diversity
trends in CGM (Consumer Generated Media), and (2) establishment of content selection model of users.

Targeted CGMs are movies, novels and academic _papers. i i i o
In (1), | proposed three metrics for quantitative contents diversity. Using sum of similarity

metric, 1 found that diversity are decreasing for movies and novels, but academic papers keep

diversity. In (2), 1 found that pageview distribution is close to the log-normal distribution, but

the distribution differs for each genre. As a result of regression analysis to estimate pageviews of
contents, estimation accuracy was good, but establishment of the user®s content selection model was

incomplete.
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