©
2015 2017

A Study on Creating Tourism Attraction by Discovering Potential Regional
Characteristics

UMEMURA, Masashi

3,600,000

The ﬁurpose of this research is to target areas that do not have clear
tourism resources, to make their potential tourism resources appear and to standardize their
methods.

From the analysis of information on social media, | was able to clarify the image of existing
tourist resources in the area that the visitor feels. Next, by analyzing the side reading
(elementary school social studies) used in each region, we were able to discover potential tourism
resources rooted in undiscovered areas. We were able to find the possibility of tourism development
for that resource.

In addition, by standardizing the analysis method of text mining and visualizing the result, it was
possible to make utilization easier.
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