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Management control system of Big Stores
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We found that the double-sided marketability concept is applicable as a
theoretical study on the requirements that produce better performance than coordination. And, by
reconsidering large stores through the concept of double-sided market, the conventional control
mechanism has the problem that it has resulted in curbing the brand newness of the customer®s brand,

and high performance can be achieved by correcting it. 1 constructed the hypothesis that it is
bringing. This is the ability to promote innovation in other companies. In order to measure the
robustness of the hypothesis, cases were collected by the qualitative method during the research

period, and the double-sided market was analyzed with the keywords on the collected qualitative
cases.
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