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The purpose of this research is to erucidate “ Creative Adaptation” of
multinational retailers. Specifically, we discussed the types of marketing approach, whitch are
required for retailers transcending national borders to make sustainable growth and development in
the local markets of each country from the perspective of establishing own business system there. As

a result of our research, we could find out that “ Creative Adaptation” contains some types of
activities as its primary components. In a nutshell, it includes (1)adaptive behavior to
environmental conditions, (2)creative behavior to environmental conditions, (3)adaptive behavior to
explicit demand and (4)creative behavior to potential demand.
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