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Following previous projects started in 2007, this study had conducted four
years follow up of “ Survey on R&D” and “ Survey on New Product Development (NPD)” to Japanese
manufactures. Through trend test, we found that although (1) efficiency of over-seas R&D has
improved, (2) R&D in advanced technological field is getting more important, (3) lead time getting
longer, (4) interaction with users is losing, and (5) reward for employee invention is decreasing.
We also found that (1) NPD in advanced technological field is getting more important, (2) market
intelligence activity and interaction with users is losing in NPD process, (3), and information

sharing within firm is also weakened. Theoretical framework and hypotheses were developed and tested
for Open innovation and User innovation.
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