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Hyudai-Kia Motors® capability development in the specific perspective of
design management such as exterior and interior styling was the essential focus of this research.
This intended to bring in a new insight to our understanding of the significance of design
management as a vital strategic resource in global perspective. A historical analysis of this
scholarly investigation in the particular case of the South Korean latecomer was conducted, and the
result was published as, Eugene Choi (2015) "Hyundai®"s Dynamics of Styling-Driven Capability
Development: A Historical Analysis of the 1970s-1990s, International Journal of Automotive
Technology & Management, Vol.15, No.3, pp.292-310. The implication of Choi*"s work also involved with

the theoretical furtherance of Nobeoka®s SEDA framework (Science-Engineering-Design-Art), and the
next potential of this research would be explored in comparative historical analyses of
Japanese-Korean automotive manufacturers®™ cases in design management.
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