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The purpose of this study was to obtain new knowledge about the

Cross-Border EC" that has progressed with the development of the cloud. Regarding companies, it has
become clear that "cross-border EC" prefers international "B2B2C-type" corporate alliances by
utilizing the platform rather than a single corporate organization. In addition, from the
six-country survey of consumer trends, (1) China is active and Japan is behind. (2) There are two
factors that can be purchased cheaply (price factor) directly from the country of origin and that it

is difficult to obtain in home country (non-price factor). (3) As a hindrance factor, it was
clarified that the "language barrier” was particularly large in Japan.
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