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The relationship among a biological reaction, a psychological reaction and
behavior were discussed based on Neuromarketing. Namely, audience responses to TV programs, the
first episodes in serials of TV drama, were measured with a biological reaction,
electroencephalogram (EEG), in a laboratory experiment. At the same time, psychological responses
verbally were measured before and after watching programs in the experiment and after broadcasting
of the last episode in a season. Moreover, audience behavior, whether she/he has watched the second
and the last episode, was investigated. It has been shown that a positive biological reaction with
EEG to the first episode tends to demonstrate her/his behavior watching the second and the last
episode in the serial of TV drama.
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