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The inference space model is to quantify the degree of effort required to
derive a conclusion from a message as "inference amount” and to explain the attitude change effect
among messages from the ﬁerspective of the inference amount. The purpose of this research is to
experimentally examine the unconfirmed hypotheses derived from the inference space model. Through
experiments using fictitious eWOM messages, it was suggested that the messages with a smaller
inference amount have a larger attitude change effect.
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