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A Study of the use of community media to improve regional value

USHIYAMA, Kanayo
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This study aims to a verify the hypothesis that community value could be

increased when community media play a leading role in the rejuvenation of a community. Through local

investigation, we witnessed that through continuous release of information about the shopping
streets by both internal and external keypersons, bonding within a community and that with the
outside world could be strengthened, information could be efficiently circulated, and awareness to
the equal relationship between community media and community could be increased that residents could
find it easier to participate and thus, the whole community could be energized. we have
successfully proved in analysis and comparison that the role of community media is vitally important
for the rediscovery and redevelopment of local resources, establishment and enlargement of the
sound internal, external relationships of the community, circulation of information from the

external side, along with the improvement of the community.
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