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The purpose of this study is to understand the practice of Destination
Marketing with the concept of “ relationships” and to clarify the theoretical meaning. The
conceptual framework of this study is to analyze Marketing Collaboration between stakeholders in the
regional network structure centered around Destination Marketing Organizations (DMOS).

The case study of local shopping street made it clear that merchants constructed relationships
with regional stakeholders and travelers by separately using profitable and non-profitable action
for their Destination Marketing. The empirical study demonstrated that the more market information
DMOs utilized with stakeholders within/outside a region, the more successful marketing performance
became.
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