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Study on policies for gaining popularity of rivers
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Discussion with government administrators, academic researchers, and hi%h
school students through SNS analysis, evaluation of economic value on river scenery, analysis o

travel guide books provides the following conclusions to gain river popularity. First, it is
necessary to improve accessibility and facilities to sightseeing places of river to make environment
to use rivers easily except losing nature and landscape. Second, it is important to make places for
playing river activities like fishing and canoe. Third, these places should have hydrophilic
facilities for people to understand rivers well. Camp site is one of the most attractive places for
river visitors.
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