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Systematic approach for developing national health campaign strategy
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Mass media health campaigns are effective at influencing health behavior at
the population level. The essential first step in the development of mass media health campaigns is
to identify specific beliefs of the target audience. The challenge is to prioritize suitable beliefs

derived from behavioral theory. In this study, we developed the systematic approach to identify
potential beliefs to target in a mass media campaign to change behavior using a novel method to
estimate the possible effect size of a small set of beliefs. As an example, we conducted nationwide

survey on people’ s believes about colorectal cancer screening to show how the proposed strategy can
identify which belief to target.
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EBM Evidence-Based Medicine

Hornik  (Horniké&Woolf,1999)

Pr(Y =1)— Pr(Y, = 1)
= Lo Pr(Y. =1| A= a) - Pr(Y, =1| A= )} Pr(A=a)
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Health Belief Model
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IPTW Inverse Probability of treatment weighted
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