(®)
2015 2023

Some implications of emotions for trust building

NOMA, Hiroko

2,400,000

(emotion work)

This study explores the roles of emotions in the process of building trust
relationships. Through data analysis, the study attempts to theorize the role of emotions in
building trust relationships in the workplace using two frameworks: "methods of self-presentation”
and "methods to avoid workplace displeasure.”

Regarding "methods of self-presentation,” it was found that effective self-presentation
contributes to building the foundation of trust relationships and that there are unique rules of
self-presentation within society and the workplace.

For "methods to avoid workplace displeasure,” emotional expression/suppression was notably
strategic in everyday communication, particularly in addressing the concern that a supervisor or
someone in the workplace might become displeased.



Noma(2012) Crossman and

Noma (2013) —

a) b)
(Miller, 2014)

emotion work

(emotion work)
(Miller, 2013)

(Grandey et al., 2010; Miller, 2014)

a) ©) a)
b)

c) b)

(emotion work)

constructivist grounded theory

grounded theory
Charmaz 2006 Grounded theory



Strauss & Corbin
1998; Corbin & Strauss 2008 purposeful

sampling snowballing technique

(emotion work)

emotion work

emotional labor)

vulnerability
Das & Teng 2004

emotion work

References
Charmaz, K 2006, Constructing grounded theory: a pcactical guide through qualitative analysis, Sage,
London.



Corbin, J & Strauss, AL 2008, Basics of qualitative research: techniques and procedures for developing
grounded theory, 3rd edn, Sage, Thousand Oaks.

Crossman, J & Noma, H 2013 “Sunao as character: its implications for trust and intercultural
communication within subsidiaries of Japanese multinationals in Australia”, Journal of Business
Ethics, vol. 107, no. 4, pp 543-555.

Das, TK & Teng, BS 2004, 'The risk-based view of trust: a conceptual framework', Journal of Business and
Psychology, vol. 19, no. 1, pp. 85-116. Grandey, A., Rafadli, A., Ravid, S., Wirtz, J., & Steiner, D. D.
2010. Emotion display rules at work in the global service economy: the special case of the customer.
Journal of Service Management, vol.1, no.3, pp. 388-412.

Miller, K. 2013. Organizational Emotions and Compassion at Work. In L. L. Putnam, & D. K. Mumby
(Eds.), The SAGE Handbook of Organizational Communication, 3rd ed. pp. 569-587. London: Sage.

Miller, K. 2014. Organizational communication: Approaches and processes (7 ed.): Cengage Learning.

Noma, H 2013 “A cultural perspective on trust concerning Japanese multinationals operating overseas”
Proceedings of International Symposium of Business and Management 2013, Kitakyushu, Japan.

Strauss, AL & Corbin, J 1998, Basics of qualitative research, 2nd edn, Sage, Thousand Oaks.



22

2023
19-32
DOl
16
2017
61-70
DOl

2024







