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This study examined the possibility of a service to contribute to Innovation
of Meaning (loM) and suggest the theoretical framework regarding to PSS and also investigated the
case. This found that services guide users reconstruct meanings within the context of the
dynamic cognitive process. This means PSS is an effective means of leveraging IloM.
loM requires an integrated offering of a product as a first contact with users, and a
service as their dynamic reconstruction process. From a practical point of view, this
study offers managerial guidance for designing integrated products and services to elicit
emotional satisfaction 1In users.
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