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The study on influence which a network organization gives to overseas Chinese
entrepreneur®s networking and acquisition of the social capital
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In this research, the influence by which a network organization gives it to
entrepreneur”s networking and acquisition of the social capital is explored. It is composed of two
sub- themes. One is “ What kind of influence do the structure of the network organization and the
activity frequency have on formation of an entrepreneur network by bridging in a structural gap?”
Second is “ What kind of influence does building of relationship of mutual trust through
entrepreneur®s participation and contribution in the network organization and organization activity
have on acquisition of the social capital?” This research intends to contribute to the theory
construction and the proof which explain what kind of influence a network organization has on
entrepreneur”s networking and acquisition of the social related capital on it.
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