(®)
2015 2018

Gaining Strategic and Bottleneck of Asian EMNCs® Organizational Capability: A
Case Study on The R&D Activities of Automobile Industry Companies

LI, Zejian

2,200,000

27 3 4

100

This study aims to grasp the growth strategies of Asian EMNCs, by focusing
on the automobile industry. Above all, referring to the previous research emphasizing middle class
increase, we plan fixed-point observation with a breakthrough of how the macro environment changes
with the rise in income and how the strengthening of competition among companies influenced the
capacity building of companies. It has been done.

One of the reasons for emphasizing non-income factors is that differences in corporate performance
can not always be interpreted uniquely as income factors. During the passed research period, We
visited Chinese companies as 27 times, Indian companies 3 times, and published 4 chapter for
research books, 3 peer-reviewed English international journal articles, 3 weekly-journal articles.
We also presented 5 times at international conferences , 3 times at the National Congress.
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