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In this study we aim to explore the detail of value-creation process in
various service encounter settings such as interaction between service provider and service
consumers in sushi bars, hamburger restaurants, ltalian restaurants, jewelry stores, dry cleaners,
bedding stores and so on. The recent development of service dominant logic (Vargo & Lusch, 2004)
provides the theoretical background of our study since it discuss how the value of the service is
created through interaction between various actors such as service providers and consumers.
Comparative studies among various service encounter settings are conducted in this study. As a
result, we identified various value-creation patterns through the detailed comparative analysis of
interaction between service providers and consumers.
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