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Comparative Study Between Japan and Europe on Internationalization of
Distribution by Increasing Procurement of Private Brand Products
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This is comparative study between Japan and Europe on internationalization
of distribution by increasing procurement of private brand products. Private brand products offer
differentiated products to consumers, improve loyalty to stores, and have the effect of bringing
more profits to companies.

However, it is different that which country the company procures private brand products from. For
example, some company mainly procured private brand products from home country. Other companies
mainly procured private brand products from overseas. As a result, this study found that companies
that had been procuring international private brand products had superiority in international
gompetitiveness.
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