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Determinants of consumer behavior related to environmentally friendly products

Takahashi, Ryo
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i _In recent years, environmentally friendly products, such as products with
environmental certification, have attracted increasing attention. Although the sales for

environmentally friendly products in other developed countries have been growing, the sales in Japan
remains very limited. In this study, I conducted the two experiments to 1dentify the determinants

of consumer behavior related environmentally friendly certified products in Japan.

The results of the laboratory experiment suggested that the visual attention toward the certified

products significanth increased the probability of purchase. In addition, the providing the

information related the certification system also affected purchasing behavior. The importance of

information provision was also observed by the social experiment using the vending machines.



(Takahashi and Todo, 2013, 2014)
920
90
40
2006 110
(Méndez et al., 2010)

(Krier, 2008)

2009 2008
30 40%
11%
NGO
, 2006
2005 1
13.9
, 2007

Kimeldorf et al. (2006)

2
Randomized Controlled Trial

Eye Tracker

256

100

100

Eye tracker

RCT:



1
JETRO
2017
5
(2006) ,
(2009)
, 17:
134-161.
(2007)
37: 53-73

Kimeldorf, H., R. Meyer, M. Prasad, I.
Robinson (2006) Consumers with a
conscience: Will they pay more?,
Contexts 5: 24-29.

Krier, J.-M. (2008) Fair Trade 2007: New
facts and figures from an ongoing
success story, Dutch Association of
Worldshops, Culemborg, the
Netherlands.

Méndez, V.E., C.M. Bacon, M. Olson, K.S.

Morris and A. Shattuck (2010)
Agrobiodiversity and shade coffee
smalTholder livelihoods: A review and
synthesis of ten years of research in
Central America, Professional
Geographer 62: 357-376.

Takahashi, R. and Y. Todo (2013) The impact
of a shade coffee certification program
on forest conservation: A case study
from a wild coffee forest in Ethiopia,
Journal of Environmental Management
130: 48-54.

Takahashi, R. and Y. Todo (2014) The impact
of a shade coffee certification program
on forest conservation using remote
sensing and household data,
Environmental Impact Assessment Review
44: 76-81.

Takahashi, R., Y. Todo, and Y. Funaki
(2017) How can we motivate consumers to
purchase environmentally friendly
products? Evidence from a laboratory
randomized experiment using
eye-trackers, WIAS Discussion Paper
2016-004: 1-36.

o
TAKAHASHI, Ryo
2017
40748349
@



®

*



