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(1) the religious market is growing through consumerism in_modern advanced
soceity. Even in developing coutries, as consumerism is prevailing among fast growing middle class,
the demand for a package of religious tourism produced by tourism industries is rising.

However, this situation does not necessarily mean that old established religion has been replaeced
by alternative religions like New Age or spiritualtiy. (2)the theoretical framework of "spiritual
market place” presuposes four ideas:(1)religious pluralism, (2)emergence of religious consumers on
the basis of individualistic preference for religion,(3)the development of religious market place,
(4)emergence of psychological mind-set of "quest orientation” or "reflexive spirituality” on demand
side.
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