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Effects of Electronic Word-of-mouth on Consumer Behavior: Focusing on the
Strength of Positive and Negative Messages
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Electronic word-of-mouth (e-WOM) has become one of the most useful and
important information source for consumers, and then, e-WOM has strong impacts on consumer purchase
decision with the growth of the Internet and information technolo%y. This study examines what
impacts e-WOM has on consumer behavior, focusing on the content of e-WOM messages, especially the
ratio and the strengths of positive and negative messages. Also, this study attempts to identify the

situation where the effects of e-WOM are encouraged and inhibited.
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