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Normative femininity as constructed in French women’ s fashion magazines has
changed from elegant to young, cute (which does not signify immaturity as in Japanese culture),
strong, independent and emancipated (revealing the skin) since the second wave of feminism took
place. This tendency was accelerated by the development of social networking services. In contrast,
contemporary Lithuanian women’ s magazines tend to respect Lithuanian lifestyle and habits, trends
or traditions on constructing normative femininity in appearance. These magazines promote a European
style which has changed according to belonging in groups such as the ex-USSR or the EU. We conclude
that normative femininity has been constructed in French and Lithuanian media by negotiating among
women’ s desires, media agendas from mass media to digital media, and social demand according to the
movement of media and societies.
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