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In Japan, there has been a trend towards establishing "Japanese version DMO"
as a management/marketing organization for tourist destinations. Financial resources for
destination marketing activities and regional governance are main issue. In this study, we compared
domestic and foreign DMO and other tourism destination organizations, while focusing on the aspects
of finance and governance. DMO in the United States and Switzerland manages the destination by
utilizing taxes such as accommodation tax and value added tax. This can be viewed as a reinvesting
the "rent" as benefit from utilizing the regional specific resources for the sustainable development
of region. This implies that managing the rent is main role of DMO. This is an important viewpoint

that the bodies for tourism policy in Japan have to adopt.
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