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The purﬁose of this study were cIarifKing the roles and effects of consumer
affinity on risk perception, ethnocentrism, and destination choice for sightseeing and other travel
inside and outside of Japan through analysis of review sites and developing an effective
communication strategy for building consumer affinity. The results were as follows. (1) Education
affects ethnocentrism. (2) Experiences affect satisfaction and repeat visits. (3) Travel expenses
affect reviews. In addition, the study found that a favorable impression of destinations and
consumer experiences related to products and services had major effects on ethnocentrism.
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