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This project explores how television, which had grown into national media in
the mid-1950s, appeared in various discourses as “ new media” since the late 1940s. First, it
examines how television sets, which had become popular in the eastern United States since the late
1940s, were drawn in the cartoons of the magazine New Yorker in the same period. Second, it
clarifies how the creators of early live television dramas differentiated television as "new media"
from the old media. Finally, it reveals how Hollywood cinema tried to reconstruct its identity in
response to the rise of television, particularly focusing on the contemporary films shot in the
widescreen format.
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