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A Study of Buddha®s Image in Modern Japanese Buddhist Picture Books
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What this study reveals is that the image of the Buddha in modern Japanese

Buddhist picture books is not the actual Buddha himself, but rather a media-represented likeness
(substitute), not necessarily a faithful reproduction of the Buddha as he existed in the past.
Rather, the Buddha images seen in picture books are created in response to people®s desires,
reflecting changing ideas and values over time.
The images of Buddha in the media are symbols that are a mixture of truth and fiction, and can be
ideologies that affect the individuals who come into contact with them through the media and
manipulate their thoughts, actions, and emotions, as well as "myths" that serve as the basis for the
collective consciousness and action principles of communities such as nations and religious orders.
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