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The aim of this study is to explore consumption taxation issues related to
the Digital Economy considering the geographical features of Japan in terms of (1) the relation of
the burden of businessmen (corporations) and a fair taxation system, and (2) the framework of the
delinguent consumption tax collection system.

The findings indicate that (1) the recent Tax Reforms are appreciated, but administrative
standards should be considered necessary and must be established while interpreting the Consumption
Tax Law, and (2) the attempts to grapple with the problem of international delinquent tax by the
governments of Japan and other countries are appreciated, but we need to assess the new tax
collection system as mutual administrative assistance, including exchange tax information, will be
unable to deal with the economic activity of the Digital Economy considering its relation to
domestic law.
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