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Empirical research on development and effective execution of public relations
and communication functions of Japanese companies
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The following three results were obtained from this research regarding the
public relations and communication functions of Japanese companies. 1) Corporate PR in Japan is
generalist PR. The career of a Japanese public relations manager differs from the career of a public

relations practitioner in Europe and the United States, and 1s not closed in the field of public
relations and communication. 2) As an extension of the Japanese-style public relations model, PR
function is possible to contribute to the development of senior managers in company-wide management.
Starting from the observation that many Japanese PR managers extend their careers to top management
positions, we proposed a not-Japan-specific model of corporate executive candidate training model
based on a reexamination of the nature of the public relations function. 3) We identified the
characteristics of Japanese PR practitioners from a survey of practitioners in 23 countries in the
Asia-Pacific region.
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