©
2016 2018

Study on University-Industry Collaborative Research as a "Ba™ to Promote Open
Innovation

Nishio, Koji

1,900,000

This research aims to clarify the success factors of the collaborative
research between company and university with case studies on collaboration system independently
created by the university where corporations established their research centers on campus. The study

focuses on the ability of universities to construct and operate new type of collaboration systems
based on diverse company needs, the ability of companies to construct new innovation mechanisms with
university, and the roles and activities that corporate research leaders should play to promote

open innovation on campus.
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