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An empirical study on the high value and profitability in the local food
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Using intellectual property rights data as indicators of exclusive

innovation
outcomes, this study empirically examined these issues. The distinction of consumer communication
channel-related designs from other industrial designs utilizing the advantage of the simple
structure of foods has realized highly fitted proxies of distinctive innovation activities.
Investigating the firm performance of 192 Japanese food manufactures between 2009 and 2013 revealed
the dominance of incremental innovations in product packaging over other exclusive innovations. This
study also examines the birth of the market for Japanese black tea, its decline, and its rebirth.
We found the main reasons for the revival and spread of Japanese black tea were production and
manufacturing innovation. Manufacturing technology for fermentation was established by
entrepreneurial farmers and transferred to other Japanese black tea farmers, resulting in the rapid
market creation of the Japanese black tea.
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