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The purpose of this research is to clarify the relationship between the
results of business activities by reviewing service marketing research and examining service
processes about the strategic effectiveness of customer service.

Specifically, we organized the service marketing leading research and advanced the theoretical
refinement of the analysis angle. Also, focusing on the process of service, it was important to
deploy services that function in customer activities. Furthermore, direct interaction is left to the
will and ability of the customer, in which the service is required to function. Above all, "fureai”
and listening create the service process and reach the relationship gradually. These results were

confirmed.
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