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In this study, it was clarified that social norms and contexts have a great
influence on consumer decision making from a series of studies on the contradiction between
discourse and behavior of Chinese consumers under anti-Japanese sentiment.The contradiction between
Chinese consumers® discourse and actions toward Japanese brands is largely due to the fact that "
ments', which is deeply rooted in Chinese culture, acts. Ments has two sides, one is to express
social norms and the other is to express one"s position. And this duality obscures the relationship
between Chinese consumers® discourse and behavior by outside observers.

The study found that in marketing to people of different cultures, the importance of the effects of
social norms and contexts must be considered.
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