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This research is a place branding case study through local food and
gastronomy. The hypothetical viewpoint of successful place(regional) branding is that the primary
industry and the tertiary industry contribute to the development of the place(region) and has a
structure that establishes the place(region). For this purpose, | researched the San Sebastian in
Basque Country, Spain, which has succeeded in place(regional) branding through "gastronomy" and has
attracted a large number of tourists. To clarify its success factors, | interviewed chefs, farmers,
fisheries and restaurant managers, administration, gastronomic, restaurant associations, citizens,
etc. to clarify the regional support structure.
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