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Development of theoretical framework for strategic reputation management
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The purpose of this research is to clarify the relationship between the
various factors that form corporate reputation and to develop a theoretical framework for the
strategic management of corporate reputation.

To this end, first, based on a questionnaire survey of consumers, we show that corporate
reputation consists of two types of reputations: emotional and organizational reputations, and we
demonstrate the relationship between them and stakeholder loyalty through an analysis of structural
equation modeling. In addition, we proposed a closed-loop management system as a framework for
integrating reputation management into a company"s strategic management system.
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