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A s}?d of positive psychological interventions for promoting several aspects of
well-being.
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We examined the relationships among online intervention activities and six
categories of well-being, such as emotional, psychological, engaging, social, environmental, and
cultural well-being, based on the concept of “ person-activity fit (Lyubomirsky etal, 2013)" . Three

online surveys were conducted. On the first study, we elicited 18 activities which related with the
promotion of each WB aspects based on free descriptions. In the next study, 312 participants were
asked to attend these online interventions for two weeks, however, no significant results were found
because of the low rate of practices. Then, final study was conducted for limited to *
happiness-seekers (Parks, etal.,2012)’ . One hundred and fifty participants (71.4%) completed one of
five online activities for two weeks. Emotional and Japanese cultural activities showed significant
promotional effects on related WB aspects respectively. Engaging and psychological activities also
promoted the other aspects of WB.
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