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Human Resource Development of Marketing Personnel in Japanese Agricultural
Cooperatives
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In this research, we examined the current status and issues of human
resource development responsible for marketing activities of fruits and vegetables in Japanese
Agriculture Cooperatives (JA), and the development measures in the future.

(1)The JA group®s education and training (Off-JT) are biased toward "inside™ activities in terms of
"inside" activities and "outside" activities required for marketing activities. (2) Behavioral and
psychological characteristics of fruit and vegetable marketing activities are based on "internal”
activities and are related to "external® activities. (3) It is necessary to improve the ability of "
inside" activities that are often overlooked under “ sales reform” and training to connect "inside"
activities with "outside™ activities in order to develop marketing personnel such as plans for
human resource development and job rotation.
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