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Empirical Study Examining the Factors that Promote the Consumption of Fresh
Fruit by Young Single Adults

Yamamoto, Junko
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In Japan, young adults consume less fresh fruit than other age groups, both
in terms of quantity and amount spent. Here, we investigated the factors behind this trend by
reclassifying statistics published by the government, conducting a survey of unmarried men and women

in their 20s and 30s, and measuring gaze trajectory. Our results revealed the following three
findings: (1) Among the individuals born after 1976, the percentage of people who never purchase any
fresh fruit is higher than in other age groups; (2) the frequency of purchasing fruit is reduced by
factors such as inadequate cooking environment or because products are not sold in quantities
suitable for a single person; and (3) for people who purchase fruit infrequently, the variety of
fruit available on the market and the large amount of information caused information overload, which
reduced the frequency of purchase. Therefore, these issues need to be addressed to encourage young,
single people to consume more fruit.
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