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A study of regional revitalization through branding and cultural exchange of
solid small-scale fairtrade

Kawai, Hiroyuki
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We branded Fairtrade coffee, which is produced relatively small in Nepal,
which deviates from the northern limit of the world"s coffee belt (the tropical production site).
The following three design concepts are extracted after grasping the current conditions of
production and processing sites, product strength analysis by three Roosters, and more than 30
package design surveys.

1. The rare value of being produced in Nepal. 2. Food safety and security brought about by the
production, processing and management system. 3. Taste appeal specific to the production area.
Create naming, logo design and package design for each concept. After that, a group interview survey
was conducted with six consumers to make an objective evaluation of the product.
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IKESHIMA Hidefusa BODHRAJ ARYAL HARADA Satomi TANABE Satoko TAKEZAKI
Mineko MIZUNO Taihei AOYAGI Shinya UMETANI Syuhei ANADA Masanori SUZUKI Noriko



