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A study on context for promoting ethical consumption:focusing on
environmental-friendly produced local crops

Aoki, Misa

1,700,000

The purpose of this study is to reveal context for promoting ethical
consumption. To achieve this purpose, this study focuses on environmental-friendly produced local
agricultural crops which are sold at local farmers markets. At the markets, promotion for such
agricultural crops has been conducted, giving loyalty program. Through questionnaire survey and
interview survey targeting users of the farmers markets, most consumers purchase the crops for the
purpose of getting award of loyalty program. However, about half of the consumers purchase the crops

for supporting local farming and farmers.
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