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Developing a business model for professional sport using theories of innovation
dilemma
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The findings in this study are as follows. First, J-league (Japan
Professional Football League) can force football clubs to prioritize the quality standard set by the
league over the cultural traits and marketing environments of their “ hometowns.” Second, new
ideas for business expansion in some clubs tend to be from the perspective of profitability and
advertising value rather than problem solving in the community. Considering the theories of
innovation dilemma, the findings in this study imply that rational decision-making to grow their
business can increase the business risk for these clubs.



2008

2004

2011

2005

2014

2004

2006

1996
2013

2007

2006

2011
2015

1)

21

Christensen 1997

Wilson 1966 Zaltmanetal. 1973

Abernathy 1978
Utterback 1994

)



®)

3
(4)

1

2000
2014
2
2002

FIFA
2002

FIFA

1)

)



®)

2017

2004

1990

1996

2004 NPO

1,000

2
NPO
2001
90

2000

(4)

1973

Wilson 1966 Zaltman et al.



3
5
2
2010
2012
Christensen 1997
2000
2001
Christensen 1997 2011
()




2017
40 2016 3 21 23
3
2016
2017
2017

)
YAMAMOTO Etsushi

30757670



