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An exploratory research for product development processes that create new
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The aim of this research is to clarify the mechanism by which new
competitive factors are created, focusing on the multiple product value dimension.
It has examined a trajectory of product evolution in the digital camera industry and analyzed the
process in which a product with a different value dimension from the existing one that deviates from
the trajectory was developed multiple times. As a result, it became clear that there was a
company-specific way of thinking about products and that various products were developed based on
it. In addition, it also analyzed the product variation after the creation of competitive factors.
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