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The study on Management Accounitng for Resource Allocation in Strategic
Industrial Marketing
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In this study, | considered the framework of management accounting to help
decision-making of management resource allocation for companies belonging to the industrial goods
market to conduct marketing activities. This study has four results: the allocation of marketing
costs by customer, the application of management accounting techniques to manage customer contact
points, the management control at customer contact points, and the measurement of performance on
regional marketing activities.
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