(®)
2016 2018
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This study investigated repeat tourists from the perspective of
relationships between motivations, satisfaction, and revisit intention. A questionnaire survey and
interviews were conducted with East Asian people who had visited Japan two or more times.

The results showed that reasons for visiting were relaxed visa conditions, close geographic
distance, and cheap costs. They considered the ability to spend as they liked to be an appealing
point of Japan. In addition, some of the repeaters were to carry out very similar actions, visiting
the same tourist spots and doing the same things every trip. These people felt that if they went
sightseeing to the same places In different seasons or with different people, they were not
repeaters. This shows that promoting repeat travel is not always about variety and new experiences.
Being able to go and spend the same way each time is also important. The tendency to carry out
decision-making in groups was also a distinctive characteristic for Asian.
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