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Profitability and Customer Retention Rate in Subscription Services

WAKUTA, Ryuji
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3 PLS-SEM

This study aimed to reveal the relationship between profitability and
customer retention rate in subscription services. As a result, this study revealed following three
findings. First, the customer retention rate of orchestras or professional soccer teams was
influenced by the market penetration. Second, we couldn’ t recognize the profitability of each
orchestra or professional soccer team depended only on sponsorship fee. Third, it is useful to use
PLS-SEM (Partial Least Squares Structural Equation Modeling) to reveal the relationship between
profitability and customer retention rate in subscription services.

PLS-SEM
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