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The effect of the retail enviroment on consumer behavior

HATA, Yoji
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The purpose of this study is to clarify the effect of the retail enviromnet
on consumer behavior. In the research, the environmenthas a lot of aspects. | found that the digital
devices are very important for consumer behavior. The consumer have some kinds of digital devices,

for example, personal computer, tablet PC and smartphone like iPhone. Especially, smartphone play
very important roll. Consumer can read digital books and magazines when they take train, bus and so
on. In Japan, smart phone is widespread across country. Smartphone increasingly become very useful
thing for us. tremendous amountor apps are developed and Reader app of digital books and magazines
are installed in most smartphone. So, it become very easier to buy not only real books and
magazines but also digital books and magazines via the internet. I found that consumer behavior was
influenced by both phisical and digital environment.
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