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This study tried to discuss “ Product and Service localization” , which is a
necessary provision when oversea firms would intervene to the local market. Localization method is
not matured well due to the luck of academic discussions, and resulted to raise entry cost of new

products in the local market, it is especially seen in developing economies. Then, this study
focused on three issues, 1. Accumulation of localization experience among Japanese firms, 2.
Characterization of consumer preferences in Southeastern economies, 3. Development of new product
development method for product localization.

As results, consumer data analyses in 5 nations brought clear differentials of preferences by
nations. As far developing product planning method, which is conducted in line with “ Smokeless
cooking stove dissemination project” in Myanmar, new approach namely, “ Field Based Development” ,
is demonstrated and concreted.
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Smokeless cooking stove as a provision

v’ Emissions v Smokeless
v Health effect v' Rapid and stronger
v’ Cost v' Durable

v Longer heating time
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Hypothesis, potential of “Field-based” approach
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Preference in Japanese goods (National base)
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Analytical Results (2018)
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0

Flap 0% 4.8%

Pocket 1 (Front) 3.5%9.5=33.25 5.4%| 4= 8.9%

Pocket 1 (Back) 6.5%9.5=61.75 10% 11.3%

Pocket 2 (Front) 3.5%9.5=33.25 5.4% q=—— 11.3%

Pocket 2 (Back) 6.5%9.5=61.75 9.9% 11.3%

Fixing form 21*17=357 57.6% 52.3%
Gusset 2%(1.5*21)=63 10.2% 0%

Support 2*(0.5*%12.5)=9.5 1.5%
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